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INFLUENCER MEDIA REPORT

Anglin PR + Marketplace Events engaged 5
influencers to drive interest in and attendance at 

the 2023 OKC Home and Garden Show.

One of these influencers was engaged to provide
services of 1 infeed post and 1 story for payment.

Four of these influencers were engaged to provide 
services (1 post and/or 1 story) for a trade of a 

PR kit with gift card.

Influencers were encouraged to do giveaways,
on-site posts and pre-show posts.
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INFLUENCER MEDIA REPORT – PAID

SHELBY COBBLE
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INFLUENCER 
ORGANIC 
CONTENT Posted 1 story and 1 infeed

post to Instagram.

Total Reach 2,588
Total Interactions 344



INFLUENCER MEDIA REPORT – FOR TRADE

SOPHIE SCHWECHHEIMER
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INFLUENCER 
ORGANIC 
CONTENT Posted 14 stories and 1 

infeed post to Instagram.

Total Reach 3,321 



INFLUENCER MEDIA REPORT – FOR TRADE

VICTORIA STILL
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INFLUENCER 
ORGANIC 
CONTENT Posted 4 stories and 1 infeed

post to Instagram.

Total Story Reach 1,722



INFLUENCER MEDIA REPORT – FOR TRADE

LAUREN CLAY
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INFLUENCER 
ORGANIC 
CONTENT Posted 3 stories to Instagram.

Total Reach 527



INFLUENCER MEDIA REPORT – FOR TRADE

CASSIE WINDAM
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INFLUENCER 
ORGANIC 
CONTENT Posted 1 story to Instagram.

Total Reach 585



INFLUENCER 
ORGANIC 
CONTENT

ANGLIN PR +
MARKETPLACE

EVENTS
2023

INFLUENCER MEDIA REPORT

Overall, influencers were able to drive interest in the 
2023 OKC Home and Garden Show. Stories really 

helped several influencers culminate a greater total 
reach. With this in mind, story reshares of OKC 

Home and Garden’s own content should be 
encouraged as an easy tactic for influencers to be 

successful in this area in the future.

In particular, Sophie Schwechheimer stood out 
among all the influencers for her extra effort, and 
we’d recommend working with her as an ongoing, 

paid partner.

The more the OKC Home and Garden Show 
financially invests in influencers, Marketplace Events

will find higher quality results for posting, reporting 
and engagement.


